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Answer either in English or in Assamese.

1. © Choose the correct answer : 1x10=10

% TGl IR Sfered ¢

(a) What aspect of advertising makes it a
non-personal form of communication

Regiome @mee! =3 20 @aNEsR g

S-Jfere Tl e

() 1t is tailored to individual
preference
T JENS W PR oFe 9 =T
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(b)

i) 1t involves direct face to face
interactions

e (ARSTRT TR ASEIA TTEE
AT

(iij) 1t reaches a large, undefined
audience

2 0 IR, TREIR® wiew erata am

(iv) 1t allows immediate feedback

T wiesias afsfimm wgafs fo

The hierarchy of effects or sequential
model used to explain how advertising
works is known as

TEeim W 9 R OF ISRG J99e
ST I FET WES AMETs & 7 @R 5

(i) ADD («fEi®)

(i) AIDA (9¥E%9)
(i) JWT ((SreiFein)
(iv) SWOT (vzegeeft)
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(c)

(d)

4 (Sem-5/CBCS) COM HE 3 (ADVT)/G 3

Advertisement is affected by
forces.

Reem ___ ag[ eeifie @l
(i) Economics (SIZAIfS)
(i) Social (GiIfEH)

(iiij) Technological (2Ff&5TS)
(iv) All of the above (@ FHABCANANE)

Which of the following is a primary
purpose of using advertising Mascots ?

FrafRe @Ml REem IEe I8ga =R
eiafss Sy 2

(i) Boosting production efficiency
Teoima wEel a1

(i) Creating brand awareness

@ TGSl e |

(iii) Reducing advertising costs

o 9 3= =9

(iv) Monitoring Competitors’ activity

e FRE=e [ =i
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(e)

In preparing ads for Qigital media, wh
is a key consideration that differg ;
from traditional media ? 1t

fofesa MaEE A K@ 2ge
P[RS LT wﬁmﬁ%wmﬁwﬁ
Teoime & 2

(i) Colour scheme (S€3 SI16f)

(i) Typography (GITotaRFY)

(iii) Length of copy (SRR s
(iv) Interactivity (e fEE)

What ethical consideration is relevant

when developing advertising messages

Rateine el Rafre Twiics & @l Ry

AT 2

(i) Maximizing sales at any cost
Rl Tere /el F&ifes =

(i) Honesty and transparency with
consumers

AIZTT IO oo < FoZe!

(iii) Exaggerating product benefit
Sfesigie AMSR rere
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(9)

)
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(iv) Targeting vulnerable populations
4= GEAAAE w4

Which of the following is a direct
measure of advertising’s impact on
sales ?

e @mEl e Rem erms [eam
orA (ARGl @ 2
(i) Post-testing
feziorm fPras
(ii Pre-testing
Rrareia 7S -

(iii) Return on investment

Rfamsm esas &
(iv) Copy testing
2AfSf= T
Which type of advertising appeal

focuses on logic, reason and the
benefits of a product or service ?

@ AFRS FElee SEmE e, SR S
T A CER FSETSR €oTe @FE M ?

(i) Emotional appeal
JEfHT ST
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(i)

(i) Rational appeal
(& ore TR

(iii) Fear appeal
O] HEMA

(iv) Moral appeal
[GISSAsIa g

Which of the following is not an aspect
of the promotion mix ?

FxfiRs @ 2o e o1 s J=1 2
(i) Strategic positioning
NS SR
(i) Direct Marketing
colmsiGrl Retem
(iti) Advertising
Reem

(iv) Public Relation i

el A
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2.

0

What is “Call to Action” in advertising ?
@S “F=1 5 aap” & 2

(i) The legal disclaimer at the end of
an ad

a6t @ e iza S

(ii) A request for the audience to take
specific action

e W AMCEA EIRR AT ol
iy

(iii) The background music used in an
ad
<51 ReEi-iTe Tage Joei Ao

(iv)] The budget allocated for creative
development

e Reria @ ST 391 A0

Give brief answer to the following :.

2x5=10

AefERerRe 53 T e

(i)
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Write two features of advertisement.

R 7o Rerag o
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(ii)

(it1)

(iv)

(v)

What is target audience in
advertisement ?

fratris T T 2

What is celebrity endorsement ?

e A 3 Ao (AR arersnrs)
=&

What is message
advertisement ?

Feeae S AT & 2

content in

Name two significant legal regulations
that govern advertising practices in
India.

Sires ReEem e W 0 700 eyl
NI A TrEd T

Answer any four questions from the

following :

5x4=20

o1 eIl bliebl 2] Tes ¢

®

Explain advertisement as a tool of
communication between businesses
and their target audience.
Reiome T O TR & e e
CTNTASR Figfer Zoiesl JI=l 0|
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(ii)

(i)

(iv)

)

(vi)
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Wk?at i's adyertising scheduling and why
is it vital in advertising campaign ?

@@ Awn & wim fRerem ovee 309
oy 2

Explain_ the significance of visual
content in digital advertising.

fEse R@ieme piem em siee
= | '

Discuss the advantages of using
internet as an advertising medium.

TORET [REEema g Zene aweR =1
FRA@R S 54 |

Explain the significance of emotional
appeal in advertising. Give an example
of emotional appeal used in an
advertisement.

| RN SIEEE SiEnE sieed it =01

RGieTe Tage GBI SIEpe SR Snree
i
Explain the legal provisions regarding

the advertisement of the tobacco
products.

YolTs WA R TS e ez 3
Sl
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Answer any four que

following :

stions from the
10X4=40

Wﬁﬁmﬁﬁ%ﬁmwmg

(i)

(i)

(iii)

(iv)

What is advertisement ? Discuss the
various types of advertisement.

Grsiom £ ¢ AR ooRT KSR TR Qs
=1

Define audience analysis. Explain the
role of audience analysis in the success
of advertisement campaign.

e Rorges et faan | [ RSsieF obiss STerere
et Reaed ofiwe 3 11

What is advertising budget ? Discuss
the various factors that influence the
determination of advertising budget.

Ao IEs B ¢ RwieRs ass Aders
eld ol (e TRoTrIT HitEnat T1 1

Discuss the various factors need to be
considered while selecting the
advertising media.

Rtem T I~ @ice [Roa s a6
ffen sIew@r SIEmA 3=
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(v)

(vi)

(vii)

(viii)
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W.hﬂt is copy writing in advertisement ?
Discuss the various eclements of
advertising copy.

faasiome afefle i ¢ Reiema sfofiu [
TAMACAE SCEAGA 341 )

Disc_uss various Pre-testing and Post-
testing methods of measuring
advertising effectiveness.

fastofma Tl cardm fafen de-21 9w <@
AAaE -+ A Aaferam wiawal i |

Discuss the role of an advertising
agency. What factors should a company
consider when selecting an advertising
agency for its marketing campaign ?
Discuss.

fesiem izl @R gl SeEAsal @41 9ol
@A 28R @R o5r@a ana f[sem A
o1 A TS [ wEe Qe @ Te ¢
SIS A4 |

Explain the various opportunities

and challenges of advertising through
internet connected devices.

TORES s 171 Sfmce =1 [{@ema
RAfon S SR SRR I 340 |
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